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Educational and informational materials are disseminated to 

members of the California Physical Therapy Association (CPTA), 

and others in the health care field through the publication of the 

CPTA Newsletter and other publications. These materials may 

include advertising. 

 

All advertising appearing in CPTA publications shall be in keeping 

with the ethical standards and policies of the CPTA. The Chief 

Executive Officer shall approve all advertising placed in CPTA 

publications. 

 

CPTA shall have the right to approve or deny all advertising prior to 

publication. Products and services eligible for advertising in CPTA 

publications shall be germane to the practice of physical therapy or 

the purposes of CPTA. 

 

The appearance in CPTA publications of advertisements for 

products or services shall not be construed as an endorsement of 

those products or services by CPTA. Evaluations of advertising copy 

will not be based on tests conducted by APTA, CPTA, or any of its 

components. 

 

CPTA may decide that certain products or services are not eligible 

for advertising in CPTA publications if ads for these specific 

products or services in other media consistently or significantly 

depart from CPTA standards. The fact that an ad for a product, 

service, or company has appeared in a CPTA or APTA publication 

shall not be referred to in collateral advertising without specific 

written authorization of CPTA. 

 

APTA is opposed, as a matter of health care policy, to arrangements 

under which sources of referral (including physicians) stand to profit 

from referring patients for physical therapy. The policy, adopted by the 

House of Delegates, states: òThe American Physical Therapy Association 

opposes ... participation in services that is in any way linked to the financial 

gain of the referral source. óFinancial Considerations in Practice (HOD 06-

99-13-17). Because of this policy, CPTA  does not accept job listings for 

positions in a practice if any physician or other referral source has a financial 

interest in the practice and refers patients to an employed physical therapist 

or to a physical therapist who supervises an employed physical therapist 

assistant. All employers submitting job listings to CPTA  must make the 

following certification by checking the òI agreeó box at the beginning of the 

posting process:  òI certify that no referral source (including any referring 

physician) has a financial interest in the practice that has the position that is 

the subject of this advertisement.ó 

 

CPTA publications must clearly identify the advertiser and the product being 

offered. The layout, artwork, and format must be such as to avoid confusion 

with the editorial content of the publication. Appearance of the word 

òAdvertisementó may be required. 

Comparisons with, or disparagements of, a named competitorõs 

product will not be accepted. 

Sensational language, such as the extravagant use of superlatives, will 

not be accepted. 

Ads that use sexually provocative language or illustration will not be 

accepted. 

 

Quotations or excerpts of published articles and references are eligible only 

if they accurately reflect the meaning intended by the author. Claims made 

within quotations must conform to the same standards as unquoted claims. 

Complete reference information must be included in the advertisement 

when a study is cited or a quotation is used. When space constraints or 

other circumstances exist, advertisers may indicate that references are 

available on request. 

CPTA does not charge for cancellations if they 

are received by the start/due date. No refunds 
will be issued for ads cancelled after the start/due 
date. A charge of $25 will apply to 

newsletter ads cancelled after the ad close 
date . This policy does not apply to the CPTA 
Career Center. Refer to the Career Center for 
their cancellation policy. 

Advertising Policy 

All advertisements in CPTA are accepted on 

the basis of conformance with the ethical 
standards of the American Physical Therapy 
Association (APTA), but no effort is made to 

verify the accuracy of claims made in such 
advertisements. Acceptance of advertisements 
does not imply endorsement by CPTA or 
APTA. In keeping with the ethical standards of 

APTA, the contents of written or graphic 
advertisements should provide accurate, timely, 
and relevant information pertinent to physical 

therapy. PT Interventions is mailed to all CPTA 
members, as well as to some out-of-state 
physical therapists. Approximate distribution is 

6,000 per quarter. 
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All ads should be sent to California Physical 

Therapy Association, 2880 Gateway Oaks Drive, 
Suite 140, Sacramento, CA 95833, or via email to 
Rochelle Howard at rhoward@ccapta.org CPTA 

reserves the right to request new artwork if what 
is submitted is unacceptable. Additional artwork 
or typesetting will be billed to you at current 
rates. 

 

CPTA is unable to accept ads for placement in 

the Newsletter, or on the CPTA Website 
(www.ccapta.org) for continuing education 
courses that are held three weeks prior or 

two weeks following the CPTA Annual Con-
ference (usually held in the fall).  
Blackout dates for 2011 are September 1 
through October 8.  

Net Cash 30 Days, No Discount. CPTA reserves the 

right to require payment before acceptance. All rates 
are subject to change without notice. Do not send 
payments with Ad Order. You will be billed. 

Editorial Policy    Instructions to Advertisers Blackout Period 

Cancellations Terms of Payment 
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Lists are available in electronic format (MS Excel file) 

or pre-printed self-adhering mailing labels. Cost is $100 

for 1,000 or less records, thereafter $0.10 per record, 

plus shipping if self-adhering labels. Minimum order of 

$100 is required. 

Please allow up to 14 business days from receipt of 

order. If date needed is less than 14 business days, a 

$25 RUSH fee will apply. RUSH orders will be 

processed within five business days. 

Newsletter Advertisements 

Website Advertisements 

Mailing List 

 

            ADVERTISING OPPORTUNITES 

Display Ad Continuing Education Ad 

Ad Size  
Specs 
H x W 

Net 

Rate 

Full Page 9.875ó x $1200 

1/2 Page 5ó x 7.5ó $675 

2/3 Page 

Vertical 

8.125ó x 

4.917ó 
$900 

1/3 Page 

Vertical 

8.125ó x 

2.333ó 
$600 

1/3 Page 

Horizontal 

2.875ó x 

7.5ó 
$600 

1/4 Page 5ó x 3.625ó $525 

Business 

Card 

2.125ó x 

3.625ó 
$375 

$75 Base Rate, plus $3 per line 

(approximately 40 character 

spaces).  Repeat ads are at the 

same rate. 

Banner Ad Continuing Education Ad  Banner Ad 

Ad Size  
Net Rate  

(30-Day Posting)  

150 Words  

or Less 
$150 

150-300 Words $200 

300-500 Words $250 

500 Words  

or More 
$300 

Ad Size  
(Pixels)  

Net Ret  

(60-Day Posting)  

   180 x 60                         $350  

  

 

 

 

 

   468 x 60                         $500 

Required file formats for 

Display Ads: PDF, EPS, or JPG. 

PDF files must be saved as a 
minimum of 300 dpi. Submit in 
color. Fonts must be embedded 
in file. 

Circulation & Demographics 

PT = Physical Therapists 

PTA = Physical Therapist Assistants 

STU = PT and PTA Students 

California PT Notes 

Ad Size  
(Pixels)  

Net Ret  

(Per Issue) 

       

      375 x 100                  $100 
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